CEO Speech Template

Rhianna on Diversity and Inclusion in Beauty
· Your name: Osayame Evbuomwan
· CEO name and full job title: Robyn Fenty, CEO
· Company or organization: Fenty Beauty
· Audience: Beauty industry professionals, business leaders, creators and consumers
· Venue: Allure 2024 Best of Beauty Live Event
· Purpose statement: Beauty industry leaders, business owners and consumers should prioritize diversity and inclusion in their practices, products and buying decisions.
Embracing all beauty 
Thank you all for being here. Seeing so many people committed to making the beauty industry a better, more inclusive space is incredible. 
When I launched Fenty Beauty, my goal was simple: I wanted everyone—regardless of skin tone, race, or background—to feel represented. 
But diversity and inclusion in beauty go way beyond a single brand. It’s about shifting an entire industry that’s been stuck in old patterns for far too long. Today, I want to talk about why it’s time for all of us to embrace true beauty by prioritizing diversity and inclusion.
The power of representation
For decades, beauty standards were narrow and exclusive.
 We saw it in ads, fashion shows and makeup counters—one standard of beauty that left many people feeling invisible. Beauty isn’t one-dimensional. It comes in every shade, shape and size. As an industry, we have a responsibility to reflect that truth.
When we launched Fenty Beauty with 40 foundation shades, it wasn’t just a marketing strategy; it was a commitment to people who had been ignored for too long. 
The success of that decision was immediate and undeniable because people were craving representation. But this isn’t just about makeup—it’s about how industries across the board need to evolve to meet the needs of all consumers.
If we look at other sectors—fashion, tech, media—there’s still work to be done. In each of these industries, the same principle applies: everyone deserves to see themselves in the products and content they engage with. When we prioritize inclusion, we don’t just serve the underrepresented; we expand the possibilities for everyone.
Inclusion doesn’t happen by accident; it takes intentional effort. As leaders, we need to actively create spaces where diverse voices are heard and where different perspectives shape the decisions we make. 
It starts within our companies—who we hire, who’s in the room when decisions are made and who we’re designing for.
For Fenty, that means we don’t just stop at foundation. We look at every product, every campaign, and ask ourselves, “Who’s missing from this picture?” That mindset needs to be adopted across industries. Whether you’re in tech designing algorithms, or in media producing content, you should always ask: “Who’s this for?” and “Who’s left out?”
The Path Forward
The journey toward true diversity and inclusion isn’t easy, and it doesn’t happen overnight. 
But if we’re committed to creating spaces where everyone feels seen, valued, and celebrated, the payoff is huge. It’s not just about profits—it’s about people. It’s about making sure that every person who looks in the mirror feels beautiful, confident and worthy.
Whether you’re a business leader, a content creator, or a consumer, take that step. Push for more inclusivity, hold brands accountable and make your voice heard. Together, we have the power to shape industries, redefine standards and create a world where everyone has a place. Let’s not wait for someone else to make the change—let’s be the change ourselves. Thank you.
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